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Introduction
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elcome to the Bruce-Grey Trail Network’s (BGTN) Trail Building Tool Kit. This resource is for anyone
who is seeking information and resources on developing recreational trails. During the growth of the
BGTN, many questions about trail issues arose that could not be answered by a mere ‘click of a button.’ In
some cases it took days to find a key contact person or hours of web browsing to finally get the answers weW

were seeking. Noticing the need for a one-stop resource page for those interested in trails, we compiled all of our collected
information and contact names onto this site to help you get a head start on trail building in your community.

One has to realize that each recreational trail built will be unique in its own way. Area topography and demographics will
play a huge role in determining what kind of trail uses will be involved. As well, each trail committee will have distinct
ideas and visions of the final trail plan. The BGTN Trail Building Tool Kit may be used as a basic guideline only to help
your trail become a reality but keep in mind more specific details such as insurance, trail building, and community members
involved will vary from area to area.

Like BGTN, the tool kit will be an ongoing project as new ideas and concepts continue to evolve. We therefore recommend
checking the site periodically for updated resource information.
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Roles, Responsibilities, Structures
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and Relationships

2.1  TRAIL MANAGERS

2.1.1   Roles of Trail Managers

The person, agency or group which holds ownership of the land or is responsible for the land on which the trail lies is
considered the trail manager. It may be a municipality, conservation authority, provincial or federal parks department, or
local trail organization. Their roles in trail development are extremely important due to the involvement of liability and risk
management policies, funding contributions, maintenance responsibilities etc.

2.1.2   Responsibilities of Trail Managers Include

· Consult with the trail community in the development of official plans, risk management, liability and other policies.
· Include insurance coverage for volunteer trail groups who may choose to assist with the maintenance of trails.
· Include the responsibility of trail maintenance in their operations; provide use of maintenance staff and equipment.
· Provide financial and in-kind assistance to trail development.
· Assist with enforcement responsibilities.

A local trail organization may also be a Trail Manager.

2.2  TRAIL ORGANIZATIONS
The type of trail organization needed to plan, develop and or manage a trail, or group of trails will be unique to the trail and
the group’s purpose with regard to the trail(s). A key consideration when a group of people are interested in trail develop-
ment and management is to explore what is needed for their specific circumstances and to ensure that they take the time to
make it very clear what the role of the organization is, its’ specific activities or responsibilities, its structure and its and
relationships with other organizations.

The following describes different types of trail organizations that could be established to plan, develop and or manage a trail
or group of trails. The Bruce Grey Trail Network’s role, responsibilities, structure and relationships are outlined in
Appendix I as an illustration of one type of trail organization.

2.2.1   Local Trail Organizations

A local trail organization consists of a group of community members interested in maintaining/building trail(s) in their local
community. The scope of the community could be specific to a Town or Township (e.g. the Brockton Trails Group; or it may
encompass a number of towns or Townships (e.g. the Owen Sound to Meaford Trail Group).  A local group can also
represent one or more uses for a particular use on a particular trail.

2.2.2   Key Responsibilities of a Local Trail Group or Organization Could Include

· Focusing on the local community, identify trail interests and needs, and make recommendations for action to a trail
landowner or management body (e.g Saugeen Rail Trail, Hanover Community Trails)
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· Build local membership in the group
· Obtain broad community support.
· Plan, develop and maintain trails.
· Work with municipalities, adjacent landowners and others in trail development.
· Act as mentors for newly formed trail groups.

Other Key Organizations
There may be number of organizations that exist within a community that would be important for a trail management group
or local trail organization to establish a relationship with.  These key organizations include the following:

2.2.3   Tourism Affiliated Organizations

Trails bring to the community economic growth by attracting trail users from outlying areas. This in turn generates more
business for the tourism industry along with other local businesses. Tourism plays a key role in helping to promote trails and
trail use.

2.2.4   Responsibilities
· Make direct annual contributions
· Provide in-kind services
· Allocate staff time to work with trail groups
· Sponsor fundraising events
· Donate significant services and products for fundraising
· Provide cost reductions in their products and services to members of local trail groups.

2.2.5   County and Municipal Governments

These governments contribute to trail development by offering anything from technical support to financial contributions.

2.2.6   Responsibilities

· Secure abandoned rail corridors (for example, Bruce County Rail Trail) for trail and utility purposes
· Consult with the trail community in the development of Official Plan policies to designate trail corridors and encourage

setbacks along rivers and valley lands for trails in new developments
· Include insurance coverage for volunteer trail groups
· Include trail maintenance as part of the road superintendents responsibilities for designated sections of County and

municipal roads
· Review the need for appropriate on-road cycling facilities during highway development reviews
· Assist the trail organizations financially
· Provide the use of maintenance staff and equipment
· Provide technical assistance
· Include trail information in economic development initiatives
· Facilitate the development of trail use and linkages

2.2.7   Conservation Authorities, Provincial and Federal Government Land Managing Agencies such as National Parks
or Parks Canada

Conservation Authorities and Provincial and Federal Parks may offer administration and financial support as well as suggest
ideas in areas such as signage and environmental management.
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2.2.8   Responsibilities

· Facilitate the development of trail linkages through appropriate conservation lands
· Provide trail staging areas on conservation lands
· Assist with enforcement responsibilities
· Assist with technical support
· Offer maintenance support
· Disseminate information on the work of trail groups and the trail organization
· Assist trail groups in developing interpretive signage, policies

2.2.9   Ontario Trails Council

The Ontario Trails Council is a volunteer based not for profit organization promoting the development, management and use
of an integrated recreational trail network throughout Ontario

2.2.10   Responsibilities

· Consult with the trail organization and local trail groups on provincial or policy needs such as insurance and risk
management

· Provide information on new trail initiatives, design, construction, risk management standards, funding programs etc.
· Promote trails and trail linkages within Ontario
· Promote safe and responsible use of trails

2.3  KEY STAKEHOLDERS
Stakeholders or key organizations may help with funding, promotions and administration needs or offer experience and
cooperation within the trail organization. It would be ideal for each stakeholder to select one or two representatives to attend
meetings and speak on behalf of their group.

2.3.1   Possible ‘Stakeholders’

Public Health Units
Environmental/Nature Groups
Conservation Authorities
Ministry of Natural Resources
Federal and Provincial Parks
Municipal, County or City representatives/councilors
District Tourism and Recreation Offices
Existing local trail committees/groups
Community members with an interest in trail building, board of director experience
Community business or economic development corporations
Adjacent Landowners

Recommended Reading
Bruce Grey Trails Network Master Plan. Design Brief ESG International, 2000
Trail Builder’s Companion. Alberta TrailNet,  Alberta Trail Builders’ Companion, 2000.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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3.1  WHERE TO START?
Once your trail committee is ready to approach landowners, it is a good idea to form a Landowner Relations Sub-
Committee. This committee should consist of members who are keen on meeting with the public and willing to commit time
to research background information.

Local municipal and city offices will be able to assist you in tracking down landowner names and updated lot and conces-
sion information. Be prepared by taking along a pencil, notepad, and change for photocopies. Give yourself lots of time to
search among the ledgers and maps available as these items usually are not available for ‘signing out’ or borrowing. This is
a good time to also introduce yourself to the recreation department or any councilors that may be interested in being a part
of your trail organization.

Inform the landowners with a written letter, well in advance, explaining that a trail volunteer will be approaching them in
the near future in regards to new trail development.

Prepare an information package for the landowners that include the Occupiers’ Liability Act and Trespass Act, a map of the
proposed route, and a list of benefits that the trail has to offer. Advise the landowner that the trail organization and trail users
are working in cooperation to reduce hazards and liability adjacent to their land and a Risk Management Plan will be
incorporated.

3.2  KEYS TO SUCCESSFUL LANDOWNER RELATIONS
· Select community trail member(s) to talk face-to-face with landowners in the proposed trail area.
· Hold public meetings and open discussions with all parties involved.
· Educate landowners and trail users by bringing in guest speakers.
· Produce management agreements between all parties involved.
· Host liability, risk management and mapping workshops for landowners and trail users to attend in order to discuss

areas of concern, trouble spots, and exchange ideas.
· Encourage trail groups to share specific details with landowners so that they can get an idea of what to expect.
· Point out the benefits of trails and focus on the positive.
· Respect agricultural lands, cattle crossings, and towns.
· Recognize landowner involvement and in-kind contributions.
· Discuss liability, maintenance, privacy and recognition and remain honest when dealing with these 4 main areas.

This sample brochure will be handed to the landowner when meeting with them face-to-face. See Appendix II -  The Owen
Sound to Meaford Trail Brochure.

P eople may be hesitant about having a trail developed on or next to their land. They may be concerned about the
loss of privacy and the possibility of being held liable if an accident were to happen. It is important for any trail
group to recognize these concerns and encourage open communication with adjacent landowners from the
beginning of any trail planning activity to reduce conflicts and maintain a positive relationship.
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Experience and research shows that the best strategy for dealing with landowners is:
· To communicate with them and identify their reasons for concern
· Ease their fears
· Make compromises to take steps that will prevent any negative impact
· Directly involve them in the overall trail development process1

Contact the Ontario Trails Council for further information regarding insurance and liability matters.

Recommended Reading
Occupiers’ Liability Act, R.S.O.1990, c.0.2. PDF document available at www.e-laws.gov.on.ca
Rails to Trails and Greenway Movements Manual. Dunbar, Irizawa, Thatcher, Chandler, Wiele
Trails Benefits, Issues and Solutions. John Marsh, Trails Study Unit. October 2002.
Trail Builder’s Companion. Alberta Trailnet, Alberta Community Development. March 2001.
Trespass to Property Act, 1991, S.O, C.14. PDF document available at www.e-laws.gov.on.ca
Risk Management Manual. Hike Ontario, November 2002

1 Rails to Trails and Greenways Movements Manual. Dunbar, Irizawa, Thatcher, Chandler, Wiele.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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4.1  KEY ELEMENTS OF A RISK MANAGEMENT PLAN
1.   Development of a policy statement to deal with risk management
2.   Trail built and maintained to a standard
3.   Monitoring of trail conditions/ document and file
4.   Trail repairs made promptly
5.   Hazards marked, trail re-routed or closed
6.   Training of staff, trail workers and other volunteers
7.   Waivers of liability and acceptance of risk /signage
8.   Accident and incident reports
9.   Land use agreements with owners
10. Insurance

4.2  SAMPLE TRAIL INSPECTION REPORT
The sample report shown on page 11 was made by using the Appalachian Mountain Club Volunteer Maintenance Work Trip
Report as a reference.3 Please refer to the Trespass to Property Act and Occupiers Liability Act as additional information.

4.3  STEPS IN THE RISK MANAGEMENT PROCESS4

Refer to the report by Ian Attridge, Barrister and Solicitor, Risk Management for Trails for more information on the Risk
Management Process.
1.   Risk Identification
2.   Risk Evaluation
3.   Risk Treatment Measures
4.   Implementation

It is important to note that trail organizations and groups should work together with their insurance company to ensure
adequate risk management procedures are in place before any development of trail occurs. Contact the Ontario Trails
Council or your Regional Trail Association for more information regarding insurance and liability issues.

I
“Risk management is the process used to minimize the adverse effect of accidents”2

n an effort to reduce hazards on the trail, reduce lawsuits and claims, and to make trails as safe as possible for all
involved, risk management procedures are practiced and should be considered a top priority by all trail organizations
and managers. Risk management covers an extensive area including insurance, safety, education, and trail
inspections. In Ontario, trail organizations/managers are faced with the possibility of potential lawsuits for personal

injuries or damages that occur on the trail or lands adjacent to the trail. With a proper Risk Management Plan in place, a
trail organization/manager can effectively create a safe trail environment by following and practicing modern trail designs
and standards, installing proper signage, and regulating maintenance on the trails before any trail related injuries occur.
Addressing these concerns from the beginning of trail development may also help to resolve conflicts with landowners.
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 TRAIL INSPECTION REPORT

Date of Inspection               Time of Inspection

Trail Inspector Name(s) and Title

Trail or Trail Section

Upon completion of Trail Inspection, please hand report in to the Trail Coordinator for review.

Additional Comments

Are any other areas of concern observed? Example: Trespassing onto landowner property, trail section to be re-
routed?

Has any follow up maintenance/repairs from previous trail inspections been corrected? If yes, what was corrected
and what actions were taken?

Maintenance
List any basic maintenance work accomplished and at what section. Example, clearing brush, picking up litter.

If one or more of the hazards are not repairable, example missing sign, list below what materials, actions and size of
work party needed for follow up maintenance.

Hazards
List hazards and potential hazards below. If repairable, note the time, location, what maintenance actions were
taken to correct the problem(s).

Trail Appearance
Note condition of trail. Is it adequate to trail standards? If no, explain.

Source: Appalachian Mountain Club Volunteer Maintenance Work Trip Report



Recommended Reading
Bruce Grey Trail Network Master Plan Design Brief. ESG International. 2000.
Design, Signage and Maintenance Guidelines, Waterfront Trail. Waterfront Regeneration Trust. 1997, PDF document
available at www.waterfronttrail.org.
Guide for Trail Workers Third Edition, The Bruce Trail Association, 2001.
Insurance Review, Understanding and dealing with the challenges of insuring trails in Ontario. Doug Wyseman for the
Ontario Trails Council.
Occupiers’ Liability Act, R/S.O. 1990, c.0.2, PDF document available at www.e-laws.gov.on.ca.
Risk Management Manual, Hike Ontario. November 2002. PDF document available at www.hikeontario.com
Trail Building and Maintenance. Appalachian Mountain Club, 1981.
Trail Liability and Other Reforms in Ontario: A Discussion Paper. Ian Attridge for the Haliburton Highlands Stewardship
Council. October 2002.

4. RISK MANAGEMENT.  LAST UPDATED JULY 2003, PAGE 12/52

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.

2 Doug Wyseman. Insurance Review, Understanding and dealing with the challenges of insuring trails in Ontario. Ontario
Trails Council.
3 Trail Building and Maintenance. 1981. Appalachian Mountain Club and National Parks Service.
4 Risk Management for Trails. Ian Attridge, Barrister and Solicitor.
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5.1  TRAIL USE
· Hiking/Walking: terrain difficulty may range from low to extreme.
· Cycling: on-road, off-road, mountain biking
· Skiing: cross-country, wilderness
· Equestrian
· Motorized Use (ATV, snowmobile)
· Dog-sled

5.2  TRAIL CLASSIFICATION
· Single Use

Example: Bruce Trail. Used for hiking only, this trail is situated on private lands, public lands and rugged terrain.
· Multi-Use (excluding motorized)

Example: Meaford to Owen Sound Trail. This trail includes hiking, cycling, skiing and equestrian use. It will eventually
connect to the already formed Georgian Trail that has previously excluded motorized use and will connect to the
outskirts of a city area.

· Multi-Use(including motorized)
Example:  Haliburton/Kawartha Trails. The rail trail runs through relatively flat and rural areas. Its width allows for
motorized and non-motorized trail users to share the trail.

5.3  TRAIL FORMAT
· Linear Trail: a trail that starts at point A and ends at point B
· Loop Trail: runs in a circular pattern. Similar to the linear trail but without having to retrace steps to return to point A.
· Stacked Loop: starting from point A, the trail system offers several smaller trail loops to follow within the system. It

may provide different level of difficulties, trail uses and distances.
· Interpretive Trail: typically for walking/hiking, the trail offers descriptive signage at points of interest along the route.
· Separated Trail: a trail with a wide enough width to provide two parallel trails. This is suitable for areas with high

motorized and non-motorized use.
· Trail Within Right-Of-Way: a trail located adjacent to a road allowance
· On-Road Trails: a typical example would be a bike lane or paved shoulder.

D esign standards are made specifically for each type of trail classification and use. Depending on the area, trail
standards may be designed to specifically fit the terrain, environmental conditions, and volume of trail users
depending on the season. Here in the Bruce-Grey Region, the area is extremely diverse from flat to rugged
shorelines, heavily forested areas, flat fields and rolling landscapes. In any case, safety must remain top

priority in setting trail standards. Before design standards can be set, a trail use and classification system must be
determined. The following is the example BGTN follows:5
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5.4  DESIGN DETAILS
· Staging Areas: access points that may provide parking, facilities, signs
· Trail Nodes and Junctions: used along the trail route and may provide directional signs, scenic lookout, rest/picnic area
· Roadway Crossings: used by the trail users as the trail crosses a motor vehicle roadway. Warning/stop signs, barriers

must be placed here to alert both the trail user and motorist.
· Signage: Trailhead, directional, rules and regulations, warning/hazard signs, interpretive signs and trail markers must all

be incorporated. Please see Appendix III, the BGTN Signage Recommendations Document for more detail.

5.5  TRAIL CONSTRUCTION
5.5.1   Surface
Depending on the trail use and classification, one or several trail materials may be used for the trail surface. Typical trail
surface materials:
·     Stone dust
·     Gravel
·     Natural
·     Mulch or wood chips
·     Concrete
·     Asphalt
·     Wood (boardwalks, steps)

5.5.2   Width

Depending on trail situation and uses, the width of the trail will vary. A suitable
width provides enough room to pass or pull over without risk, for clearer
visibility, and helps to maintain vegetation/shrubs from growing onto the trail.

5.5.3   Grade

Setting a grade or slope standard for trail users helps prevent personal injury and
damage to the trail surface. Grade will differ with each situation.  The
International Mountain Bicycling Association (IMBA) at www.imba.com/
resources/trail_building/index has good grade information.

5.5.4   Height

The standard height for all trails is usually 8 to 10 feet. This ensures clear
visibility on the trail and eliminates overhanging limbs that may cause a hazard.
This is important for equestrians and cross-country skiing (min. 10 ft. needed).

Design Standards may be viewed at the following sites. They provide an
excellent opportunity to view different design ideas and guidelines for each trail
user group.

Standards for each user group - www.trentu.ca/academic/trailstudies/
standards.html
Glossary of Terms - Click on the ‘help button’ under register your trail -
www.trailpaq.ca

TRAIL BUILDING TOOLS

Available on loan from the
Bruce Grey Trails Network.

Contact the office at
519-364-1255 (x36) or email

info@brucegreytrails.com
for more information.
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5.6  TRAIL DEVELOPMENT STRATEGY
A trail development strategy is used to ‘lay out’ the trail before any kind of construction/maintenance and final design takes
place. It can also be shown at public/council meetings where the trail organization may want to seek funding or help from
other sources. Having a clear picture of what the proposed trail will look like helps set a budget for the project and develops
a goal for the trail committee to reach.

Using the Kincardine Trails Committee Trail Development Strategy as an example, the following is a brief summary of what
you may find in a typical non-motorized, multi-use strategy. Each category should have in-depth information including
dimensions, length, width, and the make-up of material components. It is important to sit down with trail members to
determine the use and budget before a trail strategy is developed, as no two strategies are alike, due to trail use and the
topographical area of the proposed trail.

5.6.1   Introduction

Identifies informal and formal trails that currently exist in the proposed area.
Explains the purpose of a proposed trail. In this example the KTC’s vision is “to promote trail development and use in
Kincardine area for a variety of uses and through all seasons”6

5.6.2   Standards

· Trail Standards
Explanation of the trail uses whether it be a single use (hiking) or a multi-use including whether or not it will be wheel-
chair/stroller accessible.
· Trail Surface
Explanation of what kind of surface material will be used for the trail bed including boardwalks and stairs.
· Width
Average width of the trail including areas where it is not possible to have more than a single lane due to the terrain and
boardwalks.
· Clearance
Including overhead branches, grasses, and shrubs.
· River Crossings
Suggestions of what kind of river crossing to look at, where the materials can be purchased and the pros and cons of each.
· Viewing/Resting Areas
Depending on trail difficulty, provide rest areas at frequent intervals and at each intersection
· Character
Take into consideration natural surroundings, and environment, scenic viewpoints.
· Signage
Suggest what information will be included and where the Trail Head, Access Points, Warning / Hazard,  Directional Signage
will be located.
· Trail Development
Using colour-coded terms to identify each trail, identify positive opportunities of each trail and the obstacles, difficulties of
each.
· Capital Costs
Budget for each trail including labour and materials. Also notes that volunteers could help in some areas to cut costs and
that in some instances some of the cost could be covered under municipal responsibility.
Summary of Capital Costs - overall budget.
Summary of Municipal Improvements - budget costs of municipal responsibilities such as seating, sidewalk repairs.
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· Operational Maintenance
Maintenance tasks - weekly to annual layout of duties including inspections and repairs
Maintenance Material - Estimated budget of materials.
· Map showing trail layout
With a professional detailed map, the final trail outcome is easily envisioned.7

Recommended Reading
Bruce Grey Trails Network Master Plan Design Brief. ESG International, 2000
Design, Signage and Maintenance Guidelines, Waterfront Trail. Waterfront Regeneration Trust. 1997, PDF document
available at www.waterfronttrail.org
Guide for Trail Workers, Third Edition. The Bruce Trail Association, 2001
Haliburton Trails and Tours Network Draft Trail Development Template. ESG International
Rails to Trails and Greenways Movements Manual. Dunbar, Irizawa, Thatcher, Chandler, Weile.
Trail Builders’ Companion. Alberta Trail Net, Alberta Community Development, March 2001
Trail Development Strategy for the Kincardine Trails Network. Northwood Associates Landscape Architects Ltd., November
2001
Trail Manual, Parks Canada. Minister of Supply and Services Canada, 1978
Trail Planning and Design Guidelines, A handbook for an Interregional Trail System in the Greater Toronto Area. Metro-
politan Toronto and Region Conservation Authority

5 Bruce Grey Trails Network Master Plan Design Brief. ESG International, 2000.
6 Trail Development Strategy for the Kincardine Trails Network. Northwood Associates Landscape Architects Ltd,
Novemeber 2001.
7 Trail Development Strategy for the Kincardine Trails Network. Northwood Associates Landscape Architects Ltd,
Novemeber 2001.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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6.1  ENVIRONMENT AND TRAIL DESIGN
Design the trail to fit into the natural environment. In our area, for example, motorized trail use is limited or prohibited
along the rugged Niagara Escarpment, not only for the obvious reason to reduce personal risk but also to protect the sensi-
tive areas and rare plant species. The town of Kincardine has designed their boardwalk trail to run adjacent to the lakeshore.
Native dune grasses and vegetation, which were previously damaged by excessive trampling, and wear and tear have been
restored and are now thriving along the length of the boardwalk. In Hanover, the community trail volunteers built a foot-
bridge crossing a major river. This serves to protect the sensitive riverbanks, meets safety standards and gives the trail user a
chance to enjoy the natural surroundings without harming vegetation and wildlife.

Before designs are implemented, have a local biologist or naturalist visit the trail area to determine if human impact will
cause stress or damage to wildlife and vegetation. Your local Conservation Authority or Ministry of Natural Resources
office will be able to assist you by mapping out where environmentally sensitive areas, rare vegetation and breeding grounds
are located. They can also offer insight and solutions on how to enhance the natural area and rehabilitate areas that have
been previously damaged by human impact.

Consider placing viewing platforms in areas of special interest such as a scenic lookout or a bird-nesting site to eliminate
‘wanderers’ that may cause damage or disturb birds and wildlife.

Design standards such as proper width will prevent trail users from leaving the marked trail or walking along side of the
trail where vegetation thrives. This is important in areas where there is expected to be a large number of users on a multi-use
trail.

Using proper surface materials will prevent erosion and damage to the natural bed. For example, wood chips and board-
walks are ideal in wet or low-lying areas where a small amount of impact can have lasting damaging effects. Gravel type
material is ideal for motorized use or areas with a high amount of trail traffic.

Use existing corridors and trails such as abandoned logging roads and abandoned rail lines to keep trail construction and
noise minimal.

Provide designated rest stops or picnic areas to prevent users from drifting away from the designated trail.

Protect rare species by avoiding the rare species area altogether. If a re-routing option does not exist, post interpretive signs
along the route explaining the rarity of the plant. Build handrails or define edges of trails to discourage trail users from
leaving the trail.

As a trail organization/manager, promote good trail ethics at all times. Post trail etiquette signs where needed.

I t is extremely important to consider the environment when trail planning. Establishing proper design standards and
regulations from the beginning of your project will assist in conserving natural vegetation and wildlife, prevent
environmental hazards such as erosion and preserve the area for future generations to enjoy.
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6.2  ENVIRONMENT AND CONSTRUCTION/MAINTENANCE
Use environmentally friendly paints when marking trees. There is paint available that is designed specifically for marking
trees. Never affix a sign to a live tree.

Keep area as natural as possible, avoid cutting an excess amount of trees and avoid using heavy machinery for trail mainte-
nance and clearing.

Monitor seasonal trail use, close trail during wet seasons or if trail is being exhausted by excessive use. Monitor environ-
mental impacts while conducting a regular trail inspection.

Encourage and educate adjacent landowners and the community to monitor and self-police trails to protect the natural
environment.

Recommended Reading
Design, Signage and Maintenance Guidelines ,Waterfront Trail. Waterfront Regeneration Trust, 1997. PDF document
available www.waterfronttrail.org

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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7.1  CORE ACTIVITIES FOR BGTN
Table I (page 20) outlines the current understanding of what local trail groups do and what BGTN’s core activities are. The
core activities of BGTN include:

· Facilitate and coordinate local groups to develop 5 priority connecting trails: Bruce County Rail Trail (CN Rail Line);
Grey County CP Rail Line; Meaford to Owen Sound; Lake Huron Shoreline Trail; and Owen Sound to Tobermory

· Provide marketing and promotion of trails across Grey Bruce
· Promote sound trail management policies and practices
· Effectively communicate with Network partners (public and private sector) to promote recreational, health, economic

and environmental benefits of trails
· Develop partnerships and membership to sustain regional trail activities

7.2  CORE ACTIVITIES FOR LOCAL TRAIL ORGANIZATIONS AND REGIONAL CLUBS
Most local trail organizations have formed to provide opportunities to enjoy trails within a community. Most trails are for
non-motorized uses and provide a high quality experience. Regional clubs such as snowmobile and ATV clubs are affiliated
with a provincial organization and operate over larger territories, mostly providing single use or compatible use trails for
their sport.

· Provide local or community-based opportunities for recreational trail activities usually based on single use or compat-
ible uses for high quality experience

· Promote local trails
· Provide insurance coverage for volunteers and trail users
· Develop partnerships, membership to sustain local trail organization and local trails
· Provide linkages to connecting trails

T his section is intended as a resource for both regional and local trail groups. It reviews sources of funding then
provides a listing of specific organizations that provide funding that can be used for trail planning and develop-
ment. It is premised on a division of labour between the regional Bruce Grey Trails Network and the local trail

groups or regional membership-based clubs (eg. snowmobile or ATV clubs.) BGTN wants to complement and support,
rather than compete with local trail-building activities and their sources of funds.
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7.3  TABLE 1

BRUCE-GREY TRAILS NETWORK LOCAL TRAIL ORGANIZATION POTENTIAL SOURCES OF FUNDNG

Organizational/
Legal Issues

•  Incorporated non-for-profit
charitable organization

•  Lead for regional trail
development (5 priority
connecting trails)

•  Regional promotion &
marketing/communication

•  Promote sound policies

•  May be incorporated,
municipal committee or
organized group

•  Provide local recreational
trails usually based on single
use or compatible uses for
high quality experience

•  Promote local trails
•  Provide insurance coverage

for volunteers and trail users
•  Develop partnerships,

membership to sustain local
trail organization and local
trails

•  Provide linkages to
connecting trails

•  HRDC – Job Creation, Local
Labour Market Partnerships

•  OMAF – RED Program
•  CARCIOMTR – Recreation

Development Fund

Insurance •  Carries directors liability
insurance and initially 3rd party
liability insurance for BGTN
volunteers working on trail

•  Will work with MC over time to
obtain insurance as trail
managers

•  Local groups have insurance
coverage through
municipality or OTC or
provincial organization (eg.
snowmobile clubs) or their
own

Communication
with Adjacent
Landowners

•  Establish Landowners’
Committee to respond to
corridor management issues,
use, trail condition, weeds, etc.

•  Respond to local
management issues, use, trail
condition, weeds, etc.

•  Snowmobile club obtains
permission for trails

Trail Planning Use •  Recommendations for use on
connecting trails

•  Local uses set by local groups
on their trails

Trail Design •  Recommend protocols for
fencing, signage, bridges, trail
bed, Trail nodes, etc.

•  Engage Landscape Architect
for design detail as needed

•  Lead for developing &
implementing protocols for
trail bed, signage, staging
areas, etc. on local trails

•  Implement design details for
staging areas, etc.

Trail Development •  Facilitate and coordinate
development of 5 priority
connecting trails: Bruce
County Rail Trail, Grey County
CP Line, Meaford to Owen
Sound, Lake Huron Shoreline,
Owen Sound to Tobermory

•  Lead for undertaking trail
work through local groups

Capital funding from:
•  Service Clubs
•  Municipal Funding
•  In Kind Donations
•  Trillium Foundation

... continued on next page
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7.3  TABLE 1 CONTINUED

BRUCE-GREY TRAILS NETWORK LOCAL TRAIL ORGANIZATION POTENTIAL SOURCES OF FUNDNG

Trail Maintenance •  Establish Risk Management
Committee for all trails –
develop policies

•  Maintain local trails
•  Implement Risk Management

policies

•  Operating funding from annual
budget

Revenue Generation/
Funding

•  Core funding from senior level
government, counties,
membership, corporate
support

•  Development funding for
corridor proposals for
connecting trails, bridges

•  Core funding from
municipality, membership

•  Development funding from
local businesses, in-kind
donations, service groups for
local initiatives

Promotion &
Education

•  Promotion of trails across
Bruce & Grey

•  Provide workshops on trail
issues

•  Local trail promotion
•  Interpretive programming

• Health Unit
•  Service Clubs
•  Environmental Foundations

7.4  CURRENT SOURCES OF FUNDING
BGTN is entering Year II of a 2-year commitment by the Trillium Foundation to provide organizational support. Within the
last year, BGTN has also finished up a Job Creation program with HRDC to provide a trails assistant. BGTN received
$17,000 in County and lower tier municipal funding, but this is likely to drop. BGTN has met several of its objectives in
creating by-laws and governance policies, negotiated a Memorandum of Understanding with Bruce County for the
development of a recreational trail corridor on the abandoned CN rail line. Reprinted and distributed a very successful guide
to trails across Bruce & Grey Counties, established a trail of the week feature in local newspapers, and issued semi-annual
newsletters and an annual report to keep all partners up to date on regional trail activities. See Table 2 on page 23.

7.5  FUTURE SOURCES OF FUNDING
BGTN has identified a priority to establish a business plan to sustain the network beyond September 2003. As an initial
step, some consideration of potential funding sources was to be included in a backgrounder to the funding toolbox. These
include: development funding from senior level government, possible corporate sponsors, and advocacy with local politi-
cians to develop sustainable partnership, and development of a membership structure. At the same time, it is important to
secure operational funding for another 2-year period.  The planning process and determination of use on the Bruce County
Rail Trail has taken much longer than anticipated, although BGTN now has a template and experience in assisting Grey
County in the development of the CP Line.

7.6  DEVELOPMENT FUNDING
BGTN will seek another term of “development funding” in order to extend its work with the CN and CP rail lines and to
assist in transition into a sustainable regional organization. As governments typically do not fund ongoing initiatives, it is
necessary to be quite focused on how the next 2 years builds on and is different from the previous 2 years from a funder’s
standpoint. A few options include:
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· Working with CP line in Grey County
· Working with Regional Tourism Marketing Partners (RTMP) and tourist operators to maximize economic benefits

from the trail
· Working with rural community to maximize potential educational/interpretive value and economic benefits to rural

areas
· Developing a series of “toolkits” to assist all trail groups with best practices for trail construction, maintenance/

patrolling, fundraising, risk management/insurance

7.7  SPONSORSHIP & FUNDRAISING
BGTN can identify national, regional and local businesses and organizations that would benefit from association with the
regional trails and approach them for sponsorship. It is important to have a plan for what the sponsor is buying, or more
importantly what BGTN has to sell. This could include sections of trail or parts of a bridge for the connecting trails, appear-
ance on BGTN’s promotional material, or newsletters, endorsement of services by BGTN to its members.  BGTN is a
charitable organization and should have a clear understanding of what activities/donations it can issue tax receipts for.
Establishment of an annual trail event that could be a fundraiser is a definite possibility, eg. A triathalon-like event that
involves running, biking and canoeing could be partnered with outdoor adventure operators. Partnerships with other groups
that could sponsor an event to raise money for connecting link trail development and maintenance eg. Cycling club, ATV,
etc. It is important for BGTN to understand how local trail groups raise money and not to compete with these sources.

7.8  MUNICIPAL SUPPORT
Upper tier municipal governments and some lower tier municipalities have traditionally supported BGTN. BGTN takes the
position that where an active local trail group exists, municipal support should be directed to the local group. If a local
group doesn’t exist, BGTN may solicit a municipality for support of a connecting trail or the regional trails effort. County
governments will be approached for some support to assist BGTN in establishing the 5 priority connecting trails and in
expanding health, recreational and economic benefits of trails to the respective counties and their residents. BGTN could
consider a fee for service approach in providing some of these services based on its experience and track record to date. An
initial approach might be to partner with the counties in obtaining 2 years of development funding, with each county
contributing to the project and receiving back some of the benefits, with an expectation to review the county support after
the 2 year project and look at sustainable support as part of the business plan for BGTN.

7.9  MEMBERSHIP
Developing a membership structure is again a case of having something to sell. Most trail organizations base membership
on support for a trail(s), ie. Funds are used to support trail construction, promotion and maintenance. This could be a
“Friends of the Trail” membership, either as an individual or family. A second tier of membership could be businesses that
benefit from and support trail development as “associate members.” Finally, local trail groups and organizations could be
voting members, and would select representatives that might attend board meetings, and form the trails board.  As the
connecting links are established BGTN could implement a membership structure.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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7.10  TABLE 2:  CURRENT SOURCES OF FUNDING

PROGRAM DESCRIPTION ELIGIBLE APPLICANTS MAXIMUM $$ AMT % MATCHING FUNDS ELIGIBLE ACTIVITIES CONTACT/TIMEFRAME

REGIONAL FUNDING SOURCES

HRDC Job
Creation
Partnerships (JCP)

Local Labour
Market
Partnerships

(OMAF) Rural
Economic
Development
(RED) Initiative of
OSTAR

Provides work experience for EI
recipients leading to on-going
employment while meeting the
needs of local communities.
Enables applicants to improve
capacity for dealing with human
resource requirements.

Businesses,
organizations,
individuals, public
health & educational
institutions, municipal,
provincial
governments, band/
tribal councils

JCP provides $413/
week for EI
recipients and can
provide overhead
costs such as office
overhead, materi-
als, supplies, travel,
insurance, leasing
or purchasing of
equipment

Partnerships are
encouraged and
contribution to the
project either as cash
or in-kind services by
partners make a
stronger application

Wide range of
activities, which lead
to a reduction in
dependence on EI
benefits for indi-
viduals and support
community objec-
tives.  For example:
organization, trail
building, etc.

www.on.hrdc-
drhc.gc.ca/english/
offices/owensound/

Owen Sound Office
1-519-376-4280

Walkerton Office
1-519-881-0377

Continuous intake of
proposals

Program addresses barriers to
economic growth and ensures
small towns and rural communi-
ties remain viable, healthy and
vibrant places in which to live,
work and invest by promoting a
diversified business climate,
creation and retention of jobs,
contribution to economic
development in rural Ontario
and creation of partnerships.

Applicants must form
partnerships among
individuals, businesses,
community organiza-
tions (including not-
for-profit) and munici-
palities

50% to be provided
by applicant – not
including in-kind
contributions

www.gov.on.ca/ omafra/
english/ostar/

Owen Sound Office
1-519-371-4717

... continued on next page
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OMT & Recreation
Development
Fund

RDF will focus on initiatives
which promote involvement in
recreation, sport and physical
activity of all Ontarians, support
opportunities for sport and
recreation safety initiatives at the
community level and with
provincial recreation organiza-
tions, encourage youth of all
ages to be physically active to
help reduce the incidence of
child obesity and other health
conditions associated with
inactivity.

Municipalities
(>10,000 pop. requires
a community partner),
First Nations, Aborigi-
nal Friendship Centres,
local service boards,
municipal recreation
committees, school
boards, not-for-profit
organizations (com-
pleted a full year of
operation)

Up to 80% for
municipalities with
Pop. , 10,000, First
Nations, Aboriginal
Friendship Centres,
local service boards,
municipal recreation
committees, school
boards, not-for-profit
organizations

4 categories of
projects:
•  Recreation

Participation
Opportunities

•  Safety
   Opportunities
•  Locally
   Implemented

Provincial
   Initiatives
•  Sector Wide

Initiatives

Local Ministry
Consultant

Deadline:
February 7, 2003

Ontario Trillium
Foundation

Trillium’s goal is to work with
others to make strategic
investments to build healthy,
caring, and strong economic
communities in Ontario by:
creating economic opportuni-
ties; contributing to community
vitality; increasing access;
enhancing volunteers; fostering
community harmony & safety;
finding community solutions;
making better use of community
facilities or land; and increasing
the effectiveness of organiza-
tions

Registered charities,
incorporated not-for
profit organizations,
unincorporated
branches or chapters
of charities or incorpo-
rated n-f-p, First Nation
groups, Metis charter
communities,
collaboratives of
organizations contain-
ing at least one
eligible member

Single or multi-
year grants up to
$75K/year for up to
5 years

Grants up to $75K
for renovations/
repairs and
equipment
purchases over 1
year

100% grant Applications
accepted in:
•  Arts & Culture
•  Environment
•  Sports &
   Recreation
•  Human & Social
   Services

Community
Programs
(see * below)

www.trilliumfoundation

1-866-880-0770

Continuous intake

Review process takes 3
months for requests
<$25K, 6 months for
requests > $25K

* 1) Operating grants for ongoing program and administration costs
   2) Project Grants have a defined beginning and end and may be additional to regular activities
   3) Equipment & Renovation Grants for repairs or renovations to land or buildings or buying equipment

... continued on next page
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Agriculture and
Agri-food Canada

Canadian
Agricultural Rural
Communities
Initiative (CARCI)

CARCI’s objective is to enhance
the viability of agricultural rural
communities, particularly those
affected by changes in the
agricultural sector. Projects will:
increase the ability of regional
rural organizations to develop
responses to agricultural
community issues; implement
partnership projects which test
local responses to agricultural
community issues; provide
assistance to conferences,
workshops and seminars that
identify rural needs, programs
and services gaps, and ways to
overcome the challenges facing
agricultural communities; and
undertake research on agricul-
tural community issues.

Canadian individuals
and organizations
including rural groups,
municipal
governments, rural
organizations, and
educational
institutions

50% of project costs
from CARCI

•  Rural Coordination
Organizations:
$80,000

•  Partnership
Projects: $60,000

•  Workshops,
Conferences and
Seminars: $20,000

•  Research Related
to Agricultural
Rural Communities:
$50,000

www.agr.gc.ca/carci/

Rural Coordination
Organizations:
December 31, 2002

Partnership Projects:
End of each month. The
last deadline date is
January 31, 2003

Workshops, Confer-
ences and Seminars:
Up to January 31, 2003

Research Related to
Agricultural Rural
Communities:
December 31, 2002

LOCAL TRAIL GROUPS

TrailPAQ
Community Fund

Provides financial assistance to
community trail groups that:
demonstrate collaborative efforts
within the community; encour-
age non-motorized activities; and
preserve or enhance the natural
environment

$10,000

... continued on next page

www.trailpaq.ca/
english/06_fund_e/
06_fund_e.html
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TD Friends of the
Environment
Foundation

Funds worthwhile community-
based initiatives that make a
positive difference to the
Canadian Environment

•  Eg. Clean up a local
stream, beach or
park; Naturalize a
site to enhance
wildlife habitat;

•  Set-up up a
community
recycling program;

•  Implement an
innovative environ-
mental education
program

www.td.com/fef/
project.html

Contact Regional
Manager

Shell Environ-
mental Fund

Projects that:
•  Protect and

preserve the Cana-
dian environment

•  Assist young
Canadians in
understanding and
participating in
environmental
activities in local
communities

Provides financial support for
grass-roots, action-oriented
projects that improve and
protect the Canadian Environ-
ment

Canadian
residentService
ClubCharitable or
volunteer
organizationEnvironmental
groupYouth group

$5,000 www.shell.ca/code/
values/environment/
sef

... continued on next page



PROGRAM DESCRIPTION ELIGIBLE APPLICANTS MAXIMUM $$ AMT % MATCHING FUNDS ELIGIBLE ACTIVITIES CONTACT/TIMEFRAME

LOCAL TRAIL GROUPS

7. TRAIL FUNDING.  LAST UPDATED JULY 2003, PAGE 27/52

Molson Local
Heroes

A neighbourhood-based
program to repair, revamp or
revitalize existing adult recre-
ational facilities.

Any individual or
group

Level 1:
$50 - $1,000

Level 2:
$1001 - $2,500

Level 3:
$2,501 - $5,000

For Level 2 & 3
projects, Molson
funds up to 1/3 of
project cost.

Local projects that
improve existing
facilities for informal
group recreation and
physical fitness.
Examples include
building bridges to a
hiking/walking trail.

1-800-MOLSON 1

Individual or groupOMNR
Community
Fisheries and
Wildlife Involve-
ment Program
(CFWIP)

Projects that improve fish and
wildlife and improve opportuni-
ties for outdoor recreation.

CFWIP projects must
benefit the resource,
involve the public
and benefit the
general public.
Examples of projects
include developing
educational trails,
building nesting
platforms, stream
bank fencing and
stabilization.

www.mnr.gov.on.ca/
fishing/cfwip.html

Local MNR Office

Continuous Intake
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8.1  INVENTORY TIPS
· Study detailed maps before heading out on the trail; pinpoint existing features such as culverts or environmentally

sensitive areas. Your regional trail group or municipality should be able to supply you with updated maps. Topographi-
cal maps are also sufficient.

· Ask a local landowner or community member who knows the area well to assist in the inventory. He/she may be able to
point out hidden areas of interest or trouble spots.

· Take along copies of maps for each person participating in the inventory. Information can be added directly to the maps
and a master copy can be made later that includes all gathered information.

· Divide the trail into sections so that the entire area is adequately covered.

· Take along a camera or video recorder to record any ‘trouble spots’ or areas of interest.

· Inventory the trail in the spring/fall or summer/winter if it is an all-season trail or during what will be considered the
busiest seasons. For example, a trail may look dry and overgrown in the summer and wet and clear during the winter,
resulting in two very different inventories.

· A GPS unit is great if available to record features.

· Along the way, record all ideas about how to improve areas so they can be discussed at a later date.

8.2  WHAT TO LOOK FOR
·     Topography –Terrain, hills, flat, wetlands
·     Natural features, scenic views - wetlands, rivers, cliffs, attractive areas
·     Slope and embankments – grade percentage, potential hazards
·     Natural buffer zones – shrubs, bush, inclines
·     Roadway crossings and intersections – potential hazards, alternate routes to avoid these
·     Private lane crossing - driveways
·     Access crossings/cattle crossings –  agricultural field and tractor crossings
·     Creek and wetland crossings – bridges, culverts, low-lying areas
·     Adjacent land uses -agricultural, residential, industrial, towns
·     Location and condition of fences, bridges, culverts

A trail inventory is the simplest approach to assessing a proposed trail route. It should be conducted in person
after the trail route is mapped out and after permission to access the trail is granted from the trail organization/
manager.
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·     Condition of trail surface - stone dust, natural, gravel, asphalt
·     Historical features-historical buildings, places of interest
·     Vegetation and wildlife - native species, rare species, sightings
·     Evidence of vandalism, garbage
·     Environmental concerns, sensitive areas - wetlands, breeding grounds
·     Possible trouble spots such as private lands, dangerous areas
·   Potential economic opportunities (food, fuel, lodging)
·     Potential linkages to towns, villages and other trails
·     Potential staging areas and access points – area for parking, amenities

Recommended Reading
Bruce Grey Trails Network Master Plan Design Brief. ESG International, 2000
Trail Planning Manual-Trans Canada Trail. Saskatchewan Parks and Recreation Association, 1996.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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9.1  BGTN’S TRAIL ETIQUETTE CODE
Promoting good behavior on the trail reminds users to respect one another and may also aid in the prevention of serious
physical injury, damages and vandalism.

· Out of respect for all trail users, a trail etiquette sign should be posted at the beginning of or at each entrance of every
trail. A simple sentence such as ‘obey all trail signs’ or ‘use at own risk’ can remind trail users to use common sense
and warn of potential risks while out on the trail.  See Appendix III, the BGTN’s Signage Recommendations / Trail
Etiquette Sign.

· Trail etiquette signs show that the trail organization/manager is serious about protecting trails, its surrounding
environment and the personal safety of trail users.

· In situations where there is more than one trail use, it is recommended that the trail groups work together to identify
and promote etiquette that will be beneficial to everyone.

· For liability reasons periodically check signs for damages and replace if needed when on trail inspection duty.

9.2  ETIQUETTE CODES OF OTHER GROUPS
Many trail organizations in Ontario have their own trail etiquette codes to follow. Click on the following sites to view:

·      Ontario Trails Council, www.ontariotrails.on.ca, Trail Etiquette

·      Ontario Federation of All Terrain Vehicles, www.ofatv.org, Environment and Trail Etiquette

·      Ontario Trail Riders Association, www.csolve.net/‘newdawn/otra.htm, The Trail Rider’s Handbook

·      Ontario Federation of Snowmobile Clubs, www.ofsc.on.ca/safety/SafeRidersClub.sp

·      Hike Ontario, www.hikeontario.com, Trail User’s Code

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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10.1  VOLUNTEER TRAIL JOBS
·     Leadership roles
·     Trail builders
·     Fundraising
·     Administration
·     Promotion and Marketing
·     Map and Background research
·     Sub-Committee organizers, such as risk management or landowner committees

10.2  WHERE TO LOOK FOR  VOLUNTEERS
·     Volunteer center
·     Established trail groups
·     Work place
·     Schools

10.3  DEALING WITH VOLUNTEERS
· Educate and train trail members by hosting special seminars or workshops
· Identify trail members’ skills and abilities; work with them in finding a task that they will feel comfortable pursuing.
· Identify what the committee needs to accomplish. Set specific goals and tasks for members to attain. Keep organized

and set deadlines.
· Develop legal policies and procedures that cover insurance, trail workers rules and regulations, risk management

procedures, an acknowledgement-of-risk form and a waiver-of-liability form.
· Keeps in mind that it is a volunteer position; don’t overload trail members with work. Keep task fun and fulfilling for

the person(s) involved.
· Recognize all work - big or small. Give a small gift or award of recognition when least expected.
· Be a positive leader. If problems arise deal with them promptly and discuss the issues face-to-face.

Recommended Reading

Guide for Trail Workers, Third edition. The Bruce Trail Association, 2000.

V olunteer trail members are dedicated and hard working, and without them trails wouldn’t exist. They are the
soul of trails, putting in long hours of planning, fundraising and trail building, gaining in the end, not a pocket
full of money, but a sense of accomplishment and self worth. Trail volunteers are trail enthusiasts with a

variety of backgrounds and who want to develop a trail that can be enjoyed by themselves, their families and community.
Self-satisfaction is all part of the fun while watching a trail develop from beginning to end.

·     Local businesses
·     Local sporting clubs
·     Local naturalist and interest groups
·     Municipal council/recreation department

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.
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Alberta TrailNet
www.AlbertaTrailNet.com
11759 Groat Road
Edmonton, Alberta T5M 3K6
Tel: 1-877-987-2457
Fax: 780-422-2663

Bruce-Grey Trail Network
www.brucegreytrails.com
c/o Saugeen Conservation
RR 1, Hanover, Ontario N4N 3B8
Tel: 519-364-1255 x36
Fax: 519-364-6990
E-mail: info@brucegreytrail.com

Go for Green
www.goforgreen.ca
Provincial Representative, Bjorn Nielsen
Ministry of Citizenship, Culture and Recreation
Peterborough Office, 2nd Floor, South Tower
300 Water Street, Peterborough Ontario K9J 8M5
Tel: 705-755-2629
E-mail: bjorn.nielsen@mczcr.gov.on.ca

Hike Ontario
www.hikeontario.com
The Gate House, 13990 Dufferin Street North
King City, Ontario L7B 1B3
Tel: 905-833-1787 or 1-800-894-7249
Fax: 905-833-8379
E-mail: info@hikeontario.com

International Mountain Bicycling Association
www.imba.com
Box 7578, Boulder, CO 80306  USA
Tel: 1-888-422-4622
E-mail: info@imba.com

Lake Ontario Waterfront Trail
www.waterfronttrail.org
Waterfront Regeneration Trust
372 Richmond Street West, Suite 308

Toronto, Ontario M5V 1X6
Tel: 416-943-8080
E-mail: webmaster@wrtrust.com

Metro Toronto and Region Conservation Authority
www.trca.on.ca
5 Shoreham Drive
Downsview, Ontario M3N 1S4
E-mail: info@trca.on.ca

Ontario Trails Council
www.ontariotrails.on.ca
Box 190, 8 Garrett Street
Sharbot Lake, Ontario K0H 2P0
Tel: 1-877-ON-TRAIL
E-mail: admin@ontariotrails.on.ca

Parks Canada
www.parkscanada.gc.ca
National Office, 25 Eddy Street
Gatineau, Quebec KLA 0M5
Tel: 1-888-773-8888
E-mail: information@pc.gc.ca

The Bruce Trail Association
www.brucetrail.org
Rasberry House, Box 857, Hamilton, Ontario L8N 3N9
Tel: 1-800-665-4453
E-mail: info@brucetrail.org

Trans Canada Trail
Ontario Representative, Dan Andrews
40 Caroline Avenue, Ottawa, Ontario K1Y 0S7
Tel: 613-722-9145
E-mail: dan@tctrail.ca

Trent Studies Unit
www.trentu.ca/academic/trailstudies
Trent University, Peterborough, Ontario K9J 7B8
Tel: 705-748-1011 x1419
Fax: 705-748-1205
E-mail: jmarsh@trentu.ca or amacpher@flemingc.on.ca
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Building Better Trails. International Mountain Biking Association, 2001. Information available on site www.imba.com.

Bruce Grey Trail Network Master Plan Design Brief. Prepared by ESG International for the Bruce Grey Trails Network,
2000.

Design, Signage and Maintenance Guidelines, Waterfront Trail. Prepared by Victor Ford Associates Inc. for the Waterfront
Regeneration Trust, 1997. PDF available www.waterfronttrail.org.

Haliburton Trails and Tours Network, Draft Trail Development Template. ESG International.

Guide for Trail Workers, Third Edition. The Bruce Trail Association, 2001. To purchase contact the Bruce Trail Association.

Occupiers’ Liability Act, R.S.O. 1990, c.O.2. PDF available www.e-laws.gov.on.ca.

Insurance Review, Understanding and dealing with the challenges of insuring trails in Ontario. Prepared by Doug Wyseman
for the Ontario Trails Council.

Rails to Greenways. Canadian Rails to Greenways Network and The Frost Centre for Canadian Heritage Development
Studies, Trent University, July 1994.

Rails to Trails and Greenways Movements. Prepared by Naomi Irizawa, Peter Dunbar, Dainelle Chandler, Jay Thatcher,
Kathy Wiele.

Risk Management for Trails. Ian Attridge, Barrister and Solicitor.

Risk Management Manual. Hike Ontario, November 2002. PDF available at www.hikeontario.org.

Survival Strategies, 2000 – Sustainability Initiative guide. B.C Healthy Communities Network.

Trail Benefits, Issues and solutions. A presentation by John Marsh,Trails Study Unit. San Juan Island, Washington, October
19, 2002.

Trail Builder’s Companion. Alberta TrailNet, Alberta Community Development, March 2001. To purchase contact the
Alberta Trail Network.

Trail Building and Maintenance. Appalachian Mountain Club and National Parks Service National Trails Program, 1981.

Trail Development Strategy for the Kincardine Trails Network. Northwood Associates Landscape Architects Ltd, November
2001.
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Trail Liability and Other Reforms in Ontario: A Discussion Paper. Prepared by Ian Attridge for the Haliburton Highlands
Stewardship Council, October 2002.

Trans Canada Trail: Trail Planning Manual. Saskatchewan Parks and Recreation Association Trail Council, 1996.

Trail Etiquette Booklet. Ontario Trails Council. To purchase contact the Ontario Trails Council.

Trail Manual, Parks Canada. Minister of Supply and Services Canada, 1978. PDF available at www.parkscanada.gc.ca.

Trail Planning and Design Guidelines. A handbook for an Interregional Trail System in the Greater Toronto Area. Metro-
politan Toronto and Region Conservation Authority. To purchase contact the Metro Toronto Conservation Authority.

Trespass to Property Act, 1991, S.O. 1991, c.14. PDF available at www.e-laws.gov.on.ca.

Work Party Guidelines. Ontario Trails Council. Contact the Ontario Trails Council to purchase.
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B GTN acts as an umbrella organization assisting communities based in Bruce and Grey Counties by encourag-
ing the development of new and existing trails and focusing on the connection of trails within the region and to
links beyond. After forming in 1997, BGTN hired professional consultants to prepare a study focusing on the
overall vision of a connected regional trail network. This extensive study became known as the BGTN Master

Plan, and to date, BGTN follows the basic guidelines summarized in the study.
    As recommended in the Master Plan, BGTN formally incorporated as a not-for-profit organization in the spring of 2001
and continues to follow the roles and responsibilities outlined.  We are now in the process of registering for charitable status.
    It has taken many dedicated volunteers, partnerships and representatives from area governments to make BGTN a
successful trail network The key to success has been that the volunteers and support groups involved have brought with
them a variety of qualifications and skills to keep up with the demand of trail development and planning.
   The following (marked with *) are key recommendations found in the Bruce Grey Trails Network Master Plan.1

13.1  BGTN ROLES AND RESPONSIBILITIES
· Encourage the continuity of a trail network.
· Represent the interests of trail users and adjacent trail corridor landowners.
· Oversee the marketing and promotion of the integrated trails system.
· Assist in the formation of new trail groups.
· Promote the benefits of trails.
· Unify trail groups in Bruce and Grey Counties.
· Encourage the safe and responsible use of trails.
· Participate in fundraising.

*Responsibilities of BGTN and BGTN Board of Directors

· Obtain/direct staff support.
· Report to councils on policy needs of local trail community.
· Represent Bruce/Grey on the Ontario Trails Council.
· Converse with councils, trail groups, tourism industry and government land managers.
· Raise local awareness of trails and the work of trail groups and encourage community involvement.
· Sponsor annual gatherings and celebrations of trails.
· Help resolve trail issues.
· Connect with the Grey Bruce Region, promoting trails and trails use.
· Give community trails a place to share ideas and gather information on trail building.
· Oversee/Implement Projects.
· Recommend ownership, management strategies and structures for the trail network in association with local trail

organizations.
· Maximize opportunities for environmental awareness.
· Maximize opportunities for health, social and economic benefits.
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13.2  BGTN  STRUCTURE
The BGTN is an incorporated not for profit organization with a volunteer board of directors. The Board consists of
12 members representing a variety of backgrounds and partnerships. The chart below shows the layout of officers
and general members. Tasks and projects are distributed to board committees, which are generally chaired by a
Board member and consist of a small group of community members. Local trail organizations may also follow this
example structure.

The Trail coordinator is a paid staff member and works under the direction of the Board taking on the tasks of
administration, bookkeeping, and promotions.

The following table illustrates a sample board structure.

OFFICER/MEMBER

1 Chair

1 Vice Chair

1 Past Chair/Secretary

1 Treasurer

8 members

12 TOTAL

REPRESENTATION (MAY VARY)

Public Health Unit and Local Trail Organization (Hanover Trail)

Conservation Authorities

Member at Large and Local Trail Organization (CP Line Rail Trail)

Local Trails and Bruce Trail Club

•  Local Trail Organizations (Owen Sound to Meaford Trail, Owen Sound Cycling Club,  CN Line
Rail Trail, ATV and Snowmobile Clubs)

•  Grey and Bruce County Council Members
•  City of Owen Sound
•  Tourism/Chamber/Business

Sub-Committees

·     Communication and Marketing
·     Executive Committee
·     Local trail development groups: Owen Sound to Meaford; CN Line  Bruce County; CP Line in Grey County

13.3  BGTN  RELATIONSHIPS
Through representation on the Board of Directors, membership on a BGTN sub-Committees or through regular communica-
tion links, the BGTN has established formal relationship with the following key organizations:

Tourism Affiliated Organizations

BGTN actively collaborates with the City of Owen Sound, the Bruce County and the Grey County tourism offices to
promote trail use to produce maximum results. Members of those offices sit on the Communications and Marketing
Committee of BGTN.
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Public Health Unit

The impact of trails on healthy lifestyle and physical activity has been recognized by the Health Unit in Grey Bruce . A
member of the Health Unit staff has been an active member of the BGTN Board and its sub-committee since the
organization’s inception.

County and Municipal Governments

The BGTN Board includes 3 representatives appointed by the three key municipalities: the County of Grey, the County of
Bruce and the City of Owen Sound. Each of these municipalities are also actively involved in the trail development
activities being facilitated by BGTN on land which they own: the CN line in Bruce County; the CP Line1 in Grey County
and the Owen Sound to Meaford Trail.

Conservation Authorities

The BGTN collaborates with both conservations within Grey and Bruce Counties. One Authority has a representative on the
Board of Directors, the other offers low cost office space and organizational support to the BGTN.

*Ontario Trails Council

The BGTN is a member of the Ontario Trails Council and purchases Directors and Officers Insurance and Third Party
Liability insurance through the OTC group policy.

Copyright BGTN 2003.  Contact the BGTN to reprint or reuse any section or the entire document.

1 This land is being transferred from the Trans Canada Trail Organization to the County of Grey.
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This 8.5 x 11” double-sided brochure is displayed on pages 39-40.

Owen Sound to Meaford Trail Brochure



Connecting Our Communities
TThheerree  iiss  aa  mmiissssiinngg  lliinnkk  iinn  tthhee  nneettwwoorrkk  ooff
ttrraaiillss  tthhaatt  hhaavvee  bbeeeenn  ddeevveellooppeedd  
tthhrroouugghhoouutt  oouurr  rreeggiioonn..  IItt  iiss  tthhee  ggaapp
bbeettwweeeenn  OOwweenn  SSoouunndd  aanndd  MMeeaaffoorrdd..
TThheerree  aarree  nnoo  aabbaannddoonneedd  rraaiill  lliinneess  ttoo  
ffoollllooww  aanndd  nnoo  pprreeddeetteerrmmiinneedd  rroouuttee..  TThhiiss
ggiivveess  uuss  tthhee  ooppppoorrttuunniittyy  ttoo  bbuuiilldd  aa  ppaatthh
ffrroomm  ssccrraattcchh..  OOnnee  tthhaatt  sshhoowwss  tthhee  bbeesstt
vviissttaass,,  ttaacckklleess  ffeewweerr  oobbssttaacclleess  aanndd  
ppaasssseess  tthhrroouugghh  tthhee  bbeesstt  ooff  oouurr  bbeeaauuttiiffuull
ccoouunnttrryyssiiddee..

TThhiiss  iiss  oouurr  cchhaannccee  ttoo  mmaakkee  aa  ttrraaiill  tthhaatt  
ootthheerrss  wwiillll  wwaanntt  ttoo  wwaallkk,,  rriiddee  oorr  sskkii..  AA
ttrraaiill  wwee  ccaann  bbee  pprroouudd  ooff..  BBuutt  wwee  nneeeedd
hheellpp  ttoo  mmaakkee  tthhee  ttrraaiill  ccoommee  ttoo  lliiffee..  WWee
nneeeedd  yyoouurr  hheellpp  ttoo  ccoonnnneecctt  tthhee  ddoottss
bbeettwweeeenn  OOwweenn  SSoouunndd  aanndd  MMeeaaffoorrdd
wwiitthh  ddoonnaattiioonnss,,  llaanndd  aacccceessss  aanndd  ttrraaiill
wwoorrkkeerrss..

IIff  yyoouu  aarree  iinntteerreesstteedd  iinn  hheellppiinngg  uuss  ccoonnnneecctt  oouurr  
ccoommmmuunniittiieess  bbyy  jjooiinniinngg  oouurr  ccoommmmiitttteeee,,  wwoorrkkiinngg
oonn  ttrraaiillss,,  ddoonnaattiinngg  ffuunnddss  oorr  ggrraannttiinngg  llaanndd
aacccceessss;;  pplleeaassee  ccoonnttaacctt  tthhee  BBrruuccee--GGrreeyy  TTrraaiillss
NNeettwwoorrkk  aatt  tthhee  aaddddrreessss,,  eemmaaiill  oorr  tteelleepphhoonnee
nnuummbbeerr  bbeellooww..  TThheeyy  wwiillll  ccoonnnneecctt  yyoouu  wwiitthh  
oouurr  ttrraaiill  ggrroouupp  aanndd  oouurr  vviissiioonn  ooff  tthhiiss  wwoorrtthhyy
pprroojjeecctt..

The Owen Sound/Meaford Trail Committee



Getting
Started

TThhee  ffiirrsstt  sseeccttiioonn
wwiillll  ssttaarrtt  nneeaarr  tthhee

ssoocccceerr  ffiieellddss  iinn
OOwweenn  SSoouunndd  aanndd

hheeaadd  nnoorrtthheeaasstt
ppaassssiinngg  ooppeenn  ffiieellddss  aanndd  sshheelltteerreedd  wwooooddllaanndd

tthhrroouugghh  ttoo  tthhee  LLeeiitthh  aanndd  AAnnnnaann  aarreeaa..

Future Connections 
IInn  tthhee  ffuuttuurree,,  tthhee  ttrraaiill  wwiillll  

ccoonnssiisstt  ooff  iinntteerrsseeccttiinngg//jjooiinniinngg
llooooppss  eennaabblliinngg  uusseerrss  ttoo  ttrreekk

sseeccttiioonnss  ooff  tthhee  ttrraaiill  uuttiilliizziinngg  aa
ddiiffffeerreenntt  rreettuurrnn  lloooopp..  

RReesstt  aarreeaass  wwiillll  bbee  ppllaacceedd  
aapppprrooxxiimmaatteellyy  1100  kkiilloommeettrreess
aappaarrtt..  TThhee  ttrraaiill  wwiillll  ccoonnnneecctt

ttwwoo  vviittaall  ddeessttiinnaattiioonnss,,  
aass  wweellll  aass  aa  vvaasstt  

nneettwwoorrkk  ooff  ootthheerr  ttrraaiillss..
Breaking a New Trail
SSttaarrttiinngg  ffrroomm  ssccrraattcchh  wwiitthh  aa  nneeww  ttrraaiill  aanndd  aa  nneeww  
ccoonncceepptt..  AA  vvaarriieedd,,  sscceenniicc,,  aallll--sseeaassoonnss  ttrraaiill  uuttiilliizziinngg
uunnuusseedd  rrooaadd  aalllloowwaanncceess  aanndd  sseeccuurreedd  pprriivvaattee  llaannddss..
TThhee  ttrraaiill  wwiillll  bbee  aa  wweellll  mmaaiinnttaaiinneedd  nnoonn--mmoottoorriizzeedd
ppaatthh**  wwiitthh  aa  ssmmooootthh  ssuurrffaaccee  ssuuiittaabbllee  ffoorr  ccyycclliinngg,,  ffaammii--
llyy  wwaallkkss,,  hhiikkiinngg,,  hhoorrsseebbaacckk  rriiddiinngg,,  ccrroossss--ccoouunnttrryy  
sskkiiiinngg  aanndd  ssnnoowwsshhooeeiinngg..

RReedd  ttrraaiill  oonn  mmaapp  iiss  nnoott
eexxaacctt  rroouuttee..*Except where established snowmobile trails exist.
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This 11 page report (prepared in March 2003) follows on pages 42-52.

Trail Signage Recommendations
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Trail organizations, users and interested individuals, along
with representatives from local, provincial and federal
government agencies, came together in 1997 to form the
Bruce-Grey Trails Network (BGTN). In May 2001, BGTN
was incorporated as a non-profit organization advocating
for trails and their development in Bruce and Grey
Counties.

BGTN’s slogan is “connecting communities”. This is
being achieved by implementing the Master Plan, which
was created through much research and public input and
presented as a finished document in June 2000. BGTN is
currently facilitating the development of trails between
Owen Sound and Meaford; along the former C.N. / C.P.
Rail corridors; along the Lake Huron shoreline; and on the
Bruce Peninsula. As well, BGTN facilitates activities with
other local trail groups, promotes trail activities and
workshops and develops policies for good trail design and
relationships.

The Mission Statement of Bruce-Grey Trails Network is to
plan, advocate, educate, promote and partner in the
development of a regional trail system in Bruce and Grey
Counties, with links to the Trillium Trail Network.

Trail Signage - Recommendations for Trail Managers

Page 1

Introduction to Trail Signage -
Recommendations for Trail Managers

Bruce-Grey Trails Network

In February 2002, BGTN hosted a sign workshop for trail
managers / property owners. Nineteen people attended the
workshop with representatives from Grey County, Bruce
County, ATV clubs, Bruce Trail Association, Saugeen
Conservation, Grey Sauble Conservation Authority, City
of Owen Sound, Georgian Bluff’s Trail and Paisley Trail.

As a result of this workshop, a trail signage committee was
struck, consisting of representatives from Grey Sauble
Conservation Authority, Saugeen Conservation, Bruce
County, Grey County and BGTN.

Trail sign usage varies across Grey and Bruce Counties.
Every trail organization / manager has a ‘unique’ way of
signing their trails. This is done in part for identity, but also
due to lack of a coordinated approach to sign usage for
trails in the area. The ultimate goal of the BGTN, with this
document, is to establish consistent sign usage across the
region of Bruce and Grey Counties. With that in mind, the
following recommendations are proposed only as a guide
for trail organizations / managers. We have tried to provide
as much information as possible to be of assistance for new
trail groups, but also to be a guide for established trails
when signs need to be upgraded or replaced.

These recommendations can be used in part or in whole,
depending on the development of a particular trail. It is
hoped that all trail groups will work toward adopting the
trail signage recommendations.

Master Plan
According to the BGTN Master Plan, consistency in trail
signage is an integral component to the success of trail
development in the region. Please refer to BGTN’s Master
Plan for additional information.

Advantages for using the document,
are:

- consistency for the user

- visual appeal

- marketing

- purchasing (economies of scale)

- interpretation

Trail Signage -
Recommendations for Trail Managers,

Winter activities!
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1. Identifying Trails as Part of the Bruce-Grey Trails
Network (BGTN) (Figure 1 & 4)

In order to identify trails in Grey and Bruce Counties as
part of the Bruce-Grey Trails Network, BGTN has
produced identifier signs. These signs are available to any
trail group/manager for installation along their trail
systems. The BGTN identifier sign includes its logo, the
slogan “Connecting Communities” and Web site address.

Trail Signage Recommendations

Trail Manager’s Etiquette

Trail Managers, whether individuals, groups of people or
organizations, are integral to developing and maintaining
safe and durable trails. Following are recommendations
and information to assist trail managers with establishing
and maintaining their trails.

Recommendations & Information:

- use posts, not trees, for mounting all signs other than
painted blazes

- use vandal-proof materials where possible
- all signs should be mounted no less than 1.5 metres
(5 feet) above ground level

- ensure all signs are in plain view
- ensure signs are well secured
- regularly monitor signs and posts for damage and
repairs, at least once annually, preferably more often

Risk Management

Risk Management is every trail manager’s concern. It is
quite possibly the most important responsibility of any trail
manager / group. Liability insurance for trails is difficult
to obtain. Trail managers need to be fully aware of what
risk management entails and may need to seek legal
council.

- trail signage is only one consideration of risk
management

- property location 911 Emergency Numbers (when
available) should be posted on your information kiosks
and on all location maps - #’s can be requested by your

municipality
- cautionary signs should be placed where required (i.e.
Steep Hills, Rough Areas, Trails Closed, etc.)

- ensure numbered location maps are installed at all trail
junctions / intersections

- posting a trail etiquette sign on all your trails will help
put responsibility back in the hands of the trail users

Recommendations & Information:

3.

4. Location Maps

Trail Etiquette Signs (Figure 2)

Etiquette signs give conduct guidelines for all users of the
trails. Generic etiquette signs are available from the
BGTN.

Location maps are a very important aspect of responsible
trail management. Numbered location maps show trail
users where they are positioned on the trail system.
Without these maps, trail users, especially those unfamiliar
with the trail system, are in danger of getting lost or hiking
longer then they had intended.

Recommendations & Information:

Recommendations & Information:

- pre-drilled, etiquette sign is available to all trail
groups, free of charge

- additional etiquette signs are available for a small fee by
contacting the BGTN

- these signs should be posted at all trail entrances
- all signs should be mounted on posts, not trees

- location maps should be produced on 3M outdoor vinyl,
mounted behind plexiglass, with a wood or metal frame,
on 4 x 4 posts

- each trail junction / intersection should be assigned a
number and these numbers should be incorporated in
the location maps

one

(Figures 3 & 4)

Recommendations & Information:

- a maximum of 10, pre-drilled, identifier signs are
available, free of charge, by contacting BGTN

- these signs can be mounted on information kiosks at
trail heads, at other entrances and at all junctions
throughout the trail system.

- size of the sign is 10cm x 10cm (4” x 4”) on thick (.090)
poly material that is highly vandal-proof

2. Trail Head Signs (Figure 1)

As trail managers, you know where your trail entrances are,
however, other trail users may not find them so easily.

Recommendations & Information:

- trail entrances or start of trails should be clearly
marked, at the parking lot or parking area, to eliminate
frustration and confusion for trail users, i.e. use ‘Trail
Starts Here’ or ‘Trail Entrance’ signs

- all signs should be mounted on posts, not trees



Location Map

3. Trail Etiquette Signs (Figure 2)

Etiquette signs give conduct guidelines for all users of the
trails. Generic etiquette signs are available from the
BGTN.

Recommendations & Information:

- pre-drilled, etiquette sign is available to all trail
groups, free of charge

- additional etiquette signs are available for a small fee by
contacting the BGTN

- these signs should be posted at all trail entrances

one

Local contacts for obtaining tree marking paint:
Grey Sauble Conservation Authority, Owen Sound
519-376-3076 ext. 231 or 232

Saugeen Conservation, Hanover
519-364-1255 ext. 33 or 31

Lands & Forest Consulting, Desboro
519-794-9992

Canadian Forestry Equipment, Mississauga
1-800-387-4940
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section of trail
- location maps should include ‘You are Here’ symbols
- location maps should indicate the difficulty of the trail
by colour (see #5 - Directional Trail Markers)

- property location 911 emergency numbers should be
noted on location maps

- two flexible plastic stencils are available, free of charge,

5. Directional Trail Markers (Figure 5)

Directional trail markers can provide two messages, one
being the direction of the trail, the second being the
difficulty of the trail. Included in this document is a
template for a directional arrow which can be used to make
a stencil.

Recommendations & Information:

- all signs should be mounted on posts, not trees

- location maps should be produced on 3M outdoor vinyl,
mounted behind plexiglass, with a wood or metal frame,
on 4 x 4 posts

- each trail junction / intersection should be assigned a
number and these numbers should be incorporated in
the location maps

- place numbered location maps at corresponding
junctions / intersections

- location maps should include the distance of each

4. Location Maps (Figures 3 & 4)

Location maps are a very important aspect of responsible
trail management. Numbered location maps show trail
users where they are positioned on the trail system.
Without these maps, trail users, especially those unfamiliar
with the trail system, are in danger of getting lost or hiking
longer then they had intended.

Recommendations & Information:

6. Permitted Trail Use Signs

A caution to trail
managers... difficulties with liability issues could occur
if you list only uses and someone
undertakes an activity not listed.

(Figure 6 & Appendix I)

Currently, almost every trail in Grey and Bruce Counties
indicate permitted and non-permitted trail uses differently.
In most cases it is simpler to indicate what is (i.e.
walking v/s horseback riding). This also provides a
positive message. There may, however, be instances where
it is advisable to indicate major concerns as
uses (i.e. No 4-Wheel Trucks Allowed).

Permitted

Non-Permitted

Non-Permitted

- Figure 6 provides samples of trail use symbols
- signs can be purchased as needed from supplied list of
Suppliers - see Appendix I

- 15cmx15cm (6”x6”) international symbol signs are
recommended

Green = Permitted
Red circle with slash = Non-Permitted

- install on posts, not trees

Recommendations & Information:



Identifying Trails as Part of the
Bruce-Grey Trails Network

Trail Head Sign

Figure 1

TRAIL
STARTS

HERE

Information Kiosk

Title of
feature/theme
for trail head

Messages, graphics

and emergency

numbers

Bruce-Grey Trails
Network identifier
sign
(bottom right-hand corner)
10 cm X 10 cm (4” X 4”)
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Figure 2
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Sample Location Map

Figure 3

PROPERTY SIZE: 161 ha (400 acres)
TOTAL LOOP: 16.1 km (10 miles)
Use trails at own risk.

911 #
Location Map # 12

XXXXXXXX

N

HORSESHOE
LOOP
0.7 km

SNOW MACHINE DRIVE
CAUTION: Watch for

snowmobiles and vehicles on public road.
0.6 km

SUMAC
RIDGE
TRAIL
0.75 km

DEER TRAIL
LOOP
1.1 km

PINE TREE
LOOP
.5 km

RABBIT
CREEK
LOOP
1.3 km

SLEEPY
HOLLOW

0.8 km

Kiosk

Entrance Sign

Trail Head Sign

MAPLE SUGAR
LOOP
1.5 km

FIRE
ROAD
RUN
1 km

BIG THUNDER
RUN
0.4 km

CLIMBING
TREE RUN

0.35 km
DEVIL’S
DROP

1 km.

TOBOGGAN
HILL

KETTLE
POND

Concession 2 SDR

Concession 3 SDR

P

P

POND

POND

LEGEND

P

Washrooms

Pond

Parking Lot

Location Map

TRAILS

Easy

Moderate

Difficult

You Are Here

21 cm (8 ’’)1/2

2
7

c
m

(1
1
’)
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Location Map at Junction
Figure 4

LOCATION
MAP

“You Are Here”
Location Map located at

all junctions/intersections

Bruce-Grey Trails Network
Identifier Sign

4” x 4”
wooden post
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A PROUD PART OF THE

Connecting Communities
www.brucegreytrails.com



Directional Trail Markers

Placement of Markers

Directional Trail Marker Template

right left straight unacceptable

grommet holes

Stencils can be secured by bungie cords or 1” cup hooks through grommet holes.

If change in trail direction occurs, use gray paint to fully cover existing arrow.

15 cm (6”)

7
.5

c
m

(3
”)

35.5 cm (14”)

2
5
.5

c
m

(1
0
”)

Figure 5
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Trail Use Sign Examples

Figure 6

Permitted
15cm x 15cm (6”x6”)

Non-Permitted
15cm x 15cm (6”x6”)
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Considerations for outdoor sign
materials:
- fade resistant

- scratch resistant

- fire resistant

- flexible

- withstands extreme cold and heat
(weather temperatures)

- spray paint and markers wipe or
wash off easily

- pricing

Research appropriate materials for
your needs, weighing durability
versus price.

(won’t crack if bent, will

recover its shape after bending)



Austin Graphics
1198 2nd Avenue East, Owen Sound
1-800-265-6964
E-mail: austingraphics@bmts.com

Canadian Trail Markers
110 Centrennial Road, Shelburne
1-800-563-0946
Www.mccarthysigns.com

Concept Signs & Marketing
R.R. #1, Owen Sound
1-800-361-0107
Www.conceptsigns.com

Cool Signs
303 Princess Street, Shallow Lake
(519) 935-2146

G. W. Signs
70 Grosvernor Street North, Southampton
(519)797-5164

Grey County Sign Shop
R.R. #1, Clarksburg
519-599-3501
E-mail: gnicholson@greycounty.on.ca

Cox Signs
5 Industrial Road, Walkerton
519-881-1304
www.coxsigns.com

Fenton T. N. Signs
R.R. #1, Hepworth
(519)935-2676

Hooper Signs
240 Main Street S, Mount Forest
519-265-3881
E-mail: hooper@wcl.on.ca

Appendix I
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Miller Photoplaques
Highway 6, Williamsford
519-794-4629
www.bmts.com/`plaques
www.plaques.ca/tols/components.html

Skyway Printing
624 12th Avenue, Hanover
519-364-4829
www.skyprinting.com

Southwestern Signs
9 Queen Street, Elmwood
519-363-3817
www.southwesternprocess.com

Trim-Line Owen Sound
560 20th Street West, Owen Sound
(519) 376-6961

Vinyl By Design (VBD) Signs
647 Peirson Street, Port Elgin
(519) 832-3143

Vital Signs & Graphics
614 Barnes Street, Port Elgin
(519) 389-5209

Wildwood Signs
R.R. #1, Elmwood
519-364-1503
www.bmts.com/`drussell/wildwoodsigns/

Rutherford Signs
130 12th Street East, Owen Sound
519-376-5718
E-mail: signs@log.on.ca

Tanner Signs
R.R. #3, Durham
519-369-3862
E-mail: tannsigns@on.aibn.com

Partial Listing of Locally Used Sign Companies (as of 2003)




